ANadunas1a3I2in
Course Description

Credits A1adunas1a32in Course Description
S8 32 WUF U
Fundamental Courses
2602500 1.5 WeAZuuavgsAa nszunuAITUKY | Business functions; business
WUIARGIAR 533 N3ILATILURIAR LAsHgAEAT | planning process; business
Business Concepts ARANANUFIU LATHFAIRATINNA analysis; basic macroeconomics;
Auz1u basic microeconomics.
2603511 5 1.5 gdduazununuadgfflugsfa Statistics and its roles in business;
mafiandadtiiageiu Uszianuasaayagsia nsiAusiusiu | types of business data; data
NFUNTUINITEIAR daya anuiaziiluiiassu adidiide | collection; introductory probability;
Introduction to Statistical WITAUUN NUSUKAALTIaYNIU AT descriptive statistics; fundamental
Techniques for Business NARAUIUUAFIUNIRAA inferential statistics; statistical
Administration hypothesis testing.
s1e32111iv AU
Required Courses
2600511 weu 2 (Plan B) 1.5 AuadaugsAalan Nsdaw Global business environment; cross
sgaunsaigsAalan Touusssu UszaunisalgsAasening cultural thinking; international
Global Business Ussind n1svingsAlunaInsenIng business experience; doing
Experience Ussind business in international market.
2600512 weu 2 (Plan B) 1.5 BassIUFINA ANNTuAatausadenan | Business ethics; corporate social
AFEUFITUFIAALREANTHIN 2a9a9ANT adAnNsINaFzIAN N1TAY responsibility; social enterprise;
AOLASIU AU ag A ULA15IU field work for creating shared
Business Ethics and values.
Creating Shared Values
2601513 1.5 ASAULUIAAFINTUNITTIENIUNY Conceptual framework for financial
N13571891UNN5E8Y 1 M3u sduuuuazasrdsynauuagey | reporting; forms and elements of
Financial Reporting I AU Wudauazsansiiauvingy | financial statements; cash and cash
&0 nuiin1sAILazAIdusY Jud) equivalents; accounts receivable
AYLUAE AU anAsuazalnsal and notes receivable; inventories;
Juniwdlinyuiiaunaliiaug property, plant and equipment;
Jundwelifidiau tdmlinrsauas non-current assets held for sale;
cmuae  Wudiu Yu dszanainis | intangible assets; accounts payable
nli&unasniidunaratiatiu nuuay | and notes payable; loans; bonds;
A'lsazan sele anladne gy provisions and contingencies;
M udnTUsIARLTAITURLTIAR equity and retained earnings;
WL AEINTTU revenues; expenses; financial
statements for service businesses
and merchandising businesses.
2601514 1.5 Wuasnuluasaisuiluazaasnu | Investment in debt and equity

ATTELIIUNINATISU 2
Financial Reporting II
Co-requisite 2601513

WuasnuluusEFnINLaENTIUAT
Wuasnulugd¥ntasuaziunisiiu
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Wuguuazilseauliuas
adouBuvingdinanisaonu nsliu
Tasvasaniindidemn Jeyeyan
Walssladiuasniinu MESule
sadaiieyd nsudusals

securities; investments in
associates and joint ventures;
investments in subsidiaries and
consolidated financial statements;
treasury stock; share dividends;
share splits and reverse share
splits; basic and diluted earnings
per share; investment properties;
troubled debt restructuring; leases;
employee benefits; deferred income
taxes; earnings management.




Credits A1adunas1a32in Course Description
2601516 } 1.5 ununuasnsiydeunuuazas Roles of cost accounting and
ATy dusnisiugIu ey dusnis asanundssiansdunu management accounting;
Fundamentals of FUNUNAANUTTLRLEUNULTNNT classification of costs; product and
Management Accounting WOANTTUGUNUY ANUNFNWUSTENIY service costs; behavior of costs;
Prerequisite 2601513 sunu e AuATls ssuudunudu | cost-volume-profit relationship;
uds AMsitAnzvisuNULNans variable costing system; cost
daadula suilssanauaznisdsadiuna | analysis for decision making;
AsUGGe U Asaydaiuau budgeting and performance
Sufiauau ANTILATITURNANTST evaluation; responsibility
AU UNANRIUITULAY accounting; segment performance
UNnNNUaITIATau analysis and roles of transfer
pricing.
2602502 1.5 Asdassnenan msldanwinialu | Oral communication; using body
ANIRARINIEIAAURY ANsRads waliansiltaua 336199 | language to communicate;
1151353161259 Tuaistasneasasluuzunnienisg presentation techniques;
Business Communication 015 UseanuasnnNLaLe negotiation approaches in
and Negotiation wuInlunsuzsaNut ALY management context; types of
conflict; conflict management
approaches.
2602543 1.5 AunuuTilsunsuidoigu Tusunsu Linear programming, non-linear
ALUUAITILATITURINTU il doidu uazldsunsuduiutéu | programming and integer
AsinATg 1 gmFunsuatdeyriniegsia programming models for business
Analytical Models for problem solving.
Management I
Prerequisite 2603511
2602544 1.5 MUUULAIAAEL AILUUATITIIRAY Queuing model; simulation model;
MLUUAITILATITURINTU gaunsal dnuuinsean wag Markov model; game theory for
ATARATT 2 narLaus nFunisuaAtieyriinieg business problem solving.
Analytical Models for §55A3
Management II
Co-requisite 2602543
2602546 1.5 ARANENITALAUIIU NTaaNLLY Operations strategy; product and
ATIRAIIATIELTHUIY RUAILAZUTANT NTILATIEU service design; process analysis;
Wamnulatdzaulunis ASLIIUNT ANTIAAITAAIN AT quality management; demand
waiediu Operations Fansuasnsnennsaiadsed s management and forecasting;
Management for MILFHULLUTIN NMTNILNUAIRIANT | aggregate planning; capacity
Competitive Advantage HAR planning.
2602547 1.5 wwAan13InNsTdalniu nsiadia | Concept of supply chain
AMsInNsTTadalniu LAYIAU NSLRaNFaUN ANTUURY management; sourcing and
Supply Chain ANTNTEAERUAT ANTIANITRUATAY procurement; location;
Management ARY ANTUSMTAUNURY Tada U transportation; distribution; supply
Co-requisite 2602546 ATAANTUUURY chain cost management.
2602600 1.5 wIAALATNaNIALALITaAY Concepts and theories related to
ATUIMTTANIULREANY WARNTINDIANTT L599TA AU organizational behavior; motivation;
Hin LANANTERIWUAAR NOANTTUNRN individual differences; group
Team Management and AMTHUURLAITUITUTTANIU NS behavior; leadership and team
Leadership Jaasluavdnis nsusnIsANN management; communication in
Ae1LLe organization; conflict management.
2602604 1.5 WAALAINaMFTIAL T U Concepts and theories related to

ATUIUTNIWENATUY 1
Managing Human
Resources

Co-requisite 2602600

MILNUDAFIAIRY ATRHTIUIULREANT
AnLdan MIWULRYSAEIUARINT
ANTUIWITAMAULNY LLRZAITUINNT

waliaeu deyriwazuuinigunnla
TunsusMITNINENAsTNY el

workforce planning, recruitment
and selection, people development
and retention; compensation
management and performance
management; problems in and
solutions for managing human
resources.




Credits A1adunas1a32in Course Description
2602651 1.5 wuIAaRusIUARINRLNE N5¥UIUATS | Basic concept of strategy; strategic
AsaaNLUUNRLNG uIsidvnagns AsILATIEU management process; analysis of
Crafting Strategy NWIARaNNLUAN ANTILATIZU external environment; analysis of
Prerequisite 2602547 ANUAUNTAUAIAIANTT FALLTY organization capabilities, strengths
and 2604505 and Fnaau IENTAALINNARLNE WUIAR and weaknesses; strategic thinking
2605512 ARENEIINFNE methods; contemporary strategy
concepts.
2602652 1.5 AMsIUNUNRENEFATUHITE A e Strategic plan execution; leadership
AsiINagnsgn1sU A KuuarnsuanIsnIstldsunilag and change management; strategy
Executing Strategy msdseidiunansdfitaunagng evaluation; strategic risk.
Co-requisite 2602651 mmta‘”uouﬁonaqylﬁ
2603535 1.5 nsdszansgfatianisaadulanig Application of statistics in business
mallanmagdadiniuns 73513 ATIATITANNaRARLLARY decision making; regression and
13nU9§5Aa auduius nsiegviaunsunan correlation analysis; time-series
Statistical Techniques for MsILATIVidayanastiu tmatianis analysis; categorical data analysis;
Business Administration uundsEaneazrnIsIanau classification and clustering
Prerequisite 2603511 techniques.
2604504 1.5 TaniszavAuasnITInN1sNITIU Financial management objectives;
NANNITAITLIU ARANULLAEAITIZANNY N5IATIgU | capital market and fund raising;
Financial Principles JUNITWHU ATTIILANUNITLIU YRAN financial statements analysis;
Co-requisite 2602500 A2ITUMNNAY ANUFURUFsEIe | financial planning; time value of
ANULREILARzNAanauLNY N1siseidu | money; risk and return relationship;
YRAINIFTUULRLATIFITNU valuation of debt and equity
securities.
2604505 1.5 AMsudszanaiunu ANsILATITH Capital budgeting; project analysis;
NRENTNITU 1A39A13 Faaaadtu sunuuag real options; cost of capital; capital
Financial Strategy Wunu Tasvaadunuy ulaunanns | structure; payout policies;
Co-requisite 2604504 fauunufianiu asFTaYRUBLAY derivatives and risk management.
ANTUIWITANNLR LY
2604671 . 1.5 LUIAAUAILATHSANRATURLNT Economics concepts and
LATHSANRATINANNT Uszene NANAITUDILATHGARAT applications; microeconomics and
EhREEhE ANALASLATHFAIATUNNAA 67 macroeconomics principles;
Economics for Business wuvuavalseATINLRalNIUTIN aggregate demand and aggregate
Management uTenan19NIsEiu ATARY Lazaaa | supply model; fiscal and monetary
Co-requisite 2602500 13755013UATT MFILATZUNTHAR policies and foreign exchange
Laysiunuy Tasvaseana naufinn | market; production and cost
analysis; market structures; game
theory.
2605511 1.5 UNINLAEINTINSAa1aTugsAa Roles and functions of marketing in
N7ILATIEUNITARA FANMLWINRDUNIIAITARIA NT business; marketing environment;
Marketing Analysis JAsLriaRIn ANFILATITU marketing analysis; industry and
AARINNIIN UWRLNATILATIEUNT competition analyses; consumer
wvtiu AssnuMsdndulauag decision making process; marketing
HU3Taa ssuussauLmANIgnITaala | information systems and marketing
wayasivansaaln nMswennsaiail | research; demand forecasting;
oA NsuUvdIuaaIa nstdanaa1a | market segmentation; targeting;
tihuang wagn1sNeEILnUY product positioning.
REERY
2605512 1.5 AMTNYLNUNITAAIALTNENE nagns | Strategic marketing planning;
ATRRIALNaRINIALAN fhrutlszaunisaara waadmuad s1a0 marketing mix strategy: product,

Marketing for Value
Creation
Co-requisite 2605511

Aa9mdadninaLarnITRagINY
ANTERIALLLULTUNINTT
N39UUTTANAUNINITARIA AT
AILANNMIINITARIA

price, place and Integrated
Marketing Communications;
marketing budgeting; marketing
control.




Credits A1adunas1a32in Course Description
2602503 uwu n (Plan A) 1.5 ANNEIAYLATUNUINABINTGTAE Importance and roles of research in
AsaanuUUYIUIELNa wansaadulaniagsaa Usstanuay | business dedision; types of
Asaadulaniegsaa A5 ATTUIUNNTIAE ATNUNIU research; research process;
Research Design for 25504551 NTaanwuueIuIdE 38a15 | literature review; research design;
Business Decisions tldandlaany MTWRIUI1ATITIY sampling methods; research
Prerequisite 2603511 913 . proposal development.
2602504 uwu n (Plan A) 1.5 i3aviiadieian1siaiulaniegsna | Research instrument for business
nsdfiiin1sidaianis mjuqnm"aoLLazmmmLfﬁaﬁawao decision; validity and reliability of
dadulaniugsna ww3avfiadde astAudaya as research instrument; data
Research Practicum for Jingvidayanaznsadilsnana a1s | collection; data analysis and
Business Decisions iliauseunNsIe discussion; research report writing.
Co-requisite 2602503
sigidLaan
Elective Courses
2600513 1.5 Uszieuilaqiiun1vgsia Useaunisal | Current issues in business;
AsiauTAnseaunsal sgauvdmslunisdnadfiiduvied executive level experiences in
53113 AMSAALTNININHUAZRTIIRGTA NS visionary thinking; critical and
Learning from Business Fnansastllaundas a1sianis creative thinking; change
Experience Ingfnisai management; crisis management.
2601518 1.5 LuIAALREUANAITURIANITANEAINT | Concepts and principles of taxation;
AsAE#aIng nanMsuasnITAEainsaniseuia | principles of taxation under the
Taxation Sugns Teaunium#Edulaliduaaa Revenue Code with emphasis on
Prerequisite 2601513 LRYAEHYRAWNY corporate income tax and value-
added tax
2601519 1.5 LUAALRTURNAITUDINTITIIUHY Concepts and principles of tax
ATIVLHUAEAINT AEFAINT NRUNTNITIIRNUAE planning; strategic tax planning
CINHRENIH a1nseuLszNaE)Ins Taawiuand | under the Revenue Code with
Strategic Tax Planning Hu'ldlifyanatasasyantiy emphasis on corporate income tax
Co-requisite 2601518 and value-added tax
2602505 1.5 Asulasnsieszvigsia’ligAanssu | Transformation of business analysis
AIWRIULNUFIAR M9§5A3 NSYsANATUUNITIIUNY | into business activities; integrating
Business Plan srfaliftiluunugsfia nsdaniey business functions into business
Development AanssuuainiiagsAaneg nsidiau | plan; linkage among activities of
wrugsAaacvdlse&nana business units; writing an effective
business plan.
2602605 1.5 nMsandulanagsiin anunune Leadership decision-making;
ANTUILATNNTRIIDIANT ANURIAEY LazavAdsznauuay definition, importance and elements
Afidszdnina Tausssuavrns dssiaviuasimusssu | of organizational culture; types of
Leading and Creating an 29ANT NTTINUASLIALNAUAULARY organizational culture; process of
Effective Organization TuusssuavAng ANseIARAL people and organizational culture;
Prerequisite 2602600 TRIUSTINRIANT NTHTUATLNWNIE | culture audit; creating and
Tausssuavrns avAnsnifilszdnina | embedding organizational culture;
fRIuAfinacalavdvadrng effective organization ; factors
siluuuasans Msialaseaivadrns | affecting organizational structure;
NMTYsAUINITHARYANTUsERIUIU types of organizations; structuring
organizations ; integration and
coordination.
2602606 1.5 WAALRINAFTLAENaAUNNS Concepts and theories related to

NTUIVTNIWENATUY I
L nNRLNG

Strategic Human
Resource Management
Prerequisite 2602600
and 2602604
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strategic human resource
management; human resource
information for management;
human resource management
approaches to different business
strategies: mergers and
acquisitions, downsizing,
international expansion and internal
labour market segmentation.




Credits A1adunas1a32in Course Description
2602607 1.5 | wndauasnaufiiiiendasiunis Concept and theories of
ASWEIUIDIANT WRIUIAIANT I9ATUUINITHRIUN organization development; cycle of
Organization avANg ATILATIZUANANT LU organization development;
Development munsEandszaIuLianIsweuN organization diagnostics;
Prerequisite 2602600 avAns NsdseidiunaniIsweaiunagens | organization development
and 2602604 ANTaanULULaYANT ANUARAYAINAY | intervention; evaluation of
avAns ANTIANITANSLLR ULl organization development;
avAnsuulfal organization design; organization
agility; managing transformational
change of an organization.
2602608 1.5 anraruaInNNluaIAn1§INa Characteristics of knowledge in
NMTIANITANNIURY wuInlunsinnisaug business organizations; approaches
2IANTITULUINTTEEIUS wmaluladdnsunisinnisniug to knowledge management;
Knowledge Management AnEaruaravAlsznauuaIavIAng technologies for knowledge
and Learning wansFaus wunmelunsWelung | management; characteristics and
Organization avAnITULUINITITUT elements of learning organizations;
Prerequisite 2602500 approaches to developing learning
organizations.
2602609 1.5 LLuaﬁmLasLﬂ%aaﬁa’tumsﬁmLﬂoswn Systems thinking concepts and
AsAaLdvsTuuRE IS FTUUAUULY JANTANEWR 1935 tools; systems archetypes; leverage
53113 ALviauAdY WHUAWANUFUWUS points; feedback loop; causal loop
Systems Thinking for FEUINRUUAAUNRANE N15Useensi | diagram; application of systems
Business aMsdaatdvszuulugsia thinking to business.
2602610 1.5 LLmﬁmmsﬂ%’nﬂson;zmumsma Concept of business process
nsdsulsenszuIunIsmig 5313 NTHIIUKNUTINTELIUATT improvement; process mapping;
7503 wuAadu wraviiavwayinafiatianis | lean concept; tools and techniques
Business Process U5u1l59n520UNININEIAR for process improvement.
Improvement
Prerequisite 2602546
2602611 1.5 ATIVUHUTATINT TATIRTIIUDY Project planning; project
ATU3NT1ATINNS TAs9n17 Msisznailasenns l]une | organization; project estimation;
Project Management 3000 NMTNILNUNSNENAT AT critical path; resource planning;
Prerequisite 2602546 MIUNUILLSTINAL NMTUFIITANY budget planning; risk management;
and 2602543 e MEaAINAINANIUUILAZANS | project monitoring and control;
MuANlAsINIT NMstlatasens project closure.
2602662 1.5 avAlsznautad NI aNUDY Components of global business
AAMNLIARDNGIAATLAU a9Aasyaulan nMatdasunidaslunil | environments; changes in world
1an WelasHgATan nqrrinisa economic landscape; international
Global Business sznNlsELna naefnsasnu trade theory; foreign direct
Environments Taaasvevlszing Msiezianly | investment theory; analysis of how
Prerequisite 2604671 wIndaNAaIgsATEAUTANAIRT9 global business environments
TaMALRLANULRENFAFIAR create opportunities and risks to
the firms.
2602663 1.5 wdaAmAunagnsgsAaseaulan Concepts of global business
ARENE[IAATTAUTAN nMsRntdanissing nagnsn1saing strategy; country selection; foreign
Global Business Strategy ARAGNUTLLNE NTIANTARNT market entry strategy; global
Prerequisite 2604671 s¥AUIaNuLAYadIAnNg NTIANTT strategic management and

afiueu Tadgdnd nseana
N3 U NFAIANITNINENATUAAR
FBasssnlugsAasyauian

organization; operations
management; logistics; marketing;
finance; human resources
management; ethics in global
business.




Credits A1adunas1a32in Course Description
2602667 1.5 ATANINNILHUITAALNTULRY Creating entrepreneurship and
anzidsznaunslu uinnssulumiiaumdaasdnsuuia | innovation in business unit or large
avAnIsLRTUInNTIY gl MSRILFBINANNANRIIRTTA corporation; promoting creative
Corporate wazuinnssy MsWaIuNlAsINIsINE idea and innovation; project
Entrepreneurship and uinnssuszauavdnis ansdsdiuna | development for corporate
Innovation Tasemsuianssu dantaanssu innovation; evaluation of innovation
Prerequisite 2602500 BYANITULRLATELIUANTYINULAR projects; organizational architecture
F90UTONTTU MTUHUWIZANTRIUN and work process that support
g3fialval nsuifanlaefaiuayy/ innovation; incubating new venture
Wusfiestian1sgs9g3AuTanTsy development team; connecting
sponsors/partners for new venture
creation.
2602669 1.5 UNLINUDINITUTANT NRYNENT Role of services; service strategy;
AsTanstian N ilulta 13115 ANTAAALULAITUSANT AT service design; service process
Tunasusnis Jengvinarnisdiuilgenssuiunis analysis and improvement; service
Managing Service 15015 AaLAIWAIsU3nTs AnuLilulde | quality; service excellence.
Excellence Tun1susnns
2602671 1.5 widiaaidnnsading 5343 Electronic commerce; electronic
NRENEFINAAINA awdnnsafing 1ATegAR T N9 business; digital economy; digital
Digital Business Strategy IANIFIANINR MuuugsAAtIia | business management; digital
ANTARNAAINTR ATRaFINAINR business models; digital marketing,
Vuazuladnd nsiamianu digital communication; web
Uaaafauuliu nagnsnduindau analytics; web security; digital-
1aaaINA nguunaLayazasssulu driven strategy; law and ethics in
5306 R digital business.
2602672 1.5 AagnsldalnIu nagnsnTIada Supply chain strategy; sourcing and
ARENENTIRAT 1 LAYIAU NRENSIUAIAIAKY NRENS | procurement strategy; inventory
alnu MFUURILALNITNATZTANLRUA AT strategy; transportation and
Supply Chain Strategy FanssssutnanayTadalnu As distribution strategy; managing
Prerequisite 2602547 aanuuulasvrnatadalviu information for supply chain; supply
chain network design.
2602673 1.5 ununidenagnsuainisindiadnun | Strategic role in sourcing and
ATYndadnuidenaang ALINUANTILaIAUT NsdaLdan procurement; sourcing and
Strategic Procurement AWWANELADFURLAITAAANT procurement process; supplier
Prerequisite 2602547 ANuFuRusAudwwataiaas ans selection and supplier relationship
Fndiaszrnineseing nagnsluns management; international
ndaInm purchasing; strategy in sourcing
and procurement.
2602674 1.5 LUIAANTRTWAILLLLAZATTINaaY | Concepts of modeling and
NTRIMILLULRENT ga1un13ain19gsna nsWeluldwuy | simulation for business; model
AR IUNTAINY ASLALLRZIOTANAANR NITRSII development; data collection and
§3A3 Tdsunsumauieasdniussuunns | preparation; computer

Business Process
Modeling and Simulation
Prerequisite 2602544
and 2602546

FeaIga1UNITl ANTILATTWINRUDY
AMsAnaavaaIunlsal nsdsuilse
ASLIUNTNNGIAR

programming for simulation
systems; simulation result analysis.

2602675
NTNILHUNINENNT
avAnslugsna
Enterprise Resources
Planning in Business
Prerequisite 2602546

WUIAALAEAUTTULIURUNENENNT
aYANS ANNRIALYUDITEUL
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AszNUAsUanininvasAalussuy
827990 nseyd n19ldu nsdanas
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Enterprise resource planning
system concepts; importance of
integrated information systems in
an organization; business processes
and functions in ERP system:
accounting, finance, human
resources management,




Credits A1adunas1a32in Course Description
procurement, production and sales.
2602692 1.5 nsadidsedan wagwuimendana | Discussion of problems and
fuuurnsianissiusile gnsnswa ladaymilunisinnissiu strategies to solutions in
Seminar in & contemporary management.
Contemporary
Management
Prerequisite 2602651
2603540 . 1.5 ANULEaY ANnuhintuau &g Risk; uncertainty; hazards; risk
ANTUIMITANNLE LN goldsude ASTLIUNITUIKITANN management process; identifying
Risk Management W@e9 MTsTyLara1TitAILingAs | and analyzing the likelihood,
Prerequisite 2603511 azilu ALRTHANTENUAAIAIN magnitude and effect of risk; risk
e NNIAAURUDIANNLEEY 555305 | responses; corporate governance
11RAIANTULRYNITUIUITANNLREN and risk management.
2604633 1.5 ANBULUDINRIANIANTWE N13dia Characteristics of securities
NANNITANTILATITYINS aNANNTNEURLEUNUNITVN markets; securities trading and
RINU 53505510 NMTUIMITNANNANNIWELAE | transaction costs; portfolio
Principles of Investment ANFATEALNITRINY LUUNIRAINTS management and diversification;
Analysis AMUATIAIIUNTWE JuuGgIUAY asset pricing models; efficient
Prerequisite 2604504 aaanflssdnanw Asimzrias | market hypothesis; equity analysis
and 2604505 gsnunazaisdsziiiuyani s and valuation; portfolio
UsziiiunaniIsatiuUnaIN|Y performance evaluation.
nanniwe
2604634 5 1.5 aTRITauNUSLREARINAYWUS Derivative securities and markets;
MsILATIEUNANTRINUTY wuudaaInsAIuaTIAIaaldu option pricing models; forward and
& Jeyavasiisauasdygiiaasa futures contracts; fixed income
Advanced Investment ms1ms1/|’ms1u"LmﬂamLaummmmao securities and markets; bond
Analysis mﬂmsm’msm"l,mmm Asdsgidiu valuation; bond rating; term
Co-requisite 2604633 nammaamswmswu AMsAasuduuay | structure of interest rates.
anasuil Taseavdnnantie
2604635 1.5 TUUNSLIUTTUIIUTELNE International monetary systems;
s usznIvlsying aansssiunaznstuAsliuel | balance of payment and adjustment
International Finance s muadasuantldau Wau'ly | process; exchange rate
Prerequisite 2604504 ANULFANDNATEUINUTEINA AT determinants; international parity
and 2604505 wennsaldnsuantdlau aae conditions; exchange rate
AsuszrInvlsEne asansaulius | forecasting; international financial
vudanuanilasulduassvidssina | markets; foreign exchange and
waransinantie interest rate derivatives.
2604636 1.5 ANTUIUITNTLIIURDIAINTTAINAG Financial management in
AsugsAalan mﬁmnjsmmtﬁﬂomnﬁmw multinational corporations; foreign
Global Business Finance wantdaau nsasnulunau exchange risk management;
Co-requisite 2604635 nanninesznnvdseineg nsiavinvu | international portfolio investment;
avnuaavlasensasnuluaviseing | international capital budgeting and
LREHUNULUNU NTTTANNUFNIY cost of capital; fund raising from
aaIANUsTNIWUTENA NsIauIldu | international capital markets;
WansAsenIvlsyng nMsAIuAu international trade financing;
NN ULDILIENENEA financial controls for multinational
corporations.
2604641 1.5 MAaNUNITLAIUNITINNITAITNY Contemporary issues in financial
fununnisdu wagagaunIsLdu management and financial
Seminar in Finance institutions.
Prerequisite 2604504
and 2604505
2604645 1.5 UNUINLALANURIAYUDIARA Roles and importance of financial
ARIANITLIU AU ANTARUIELANARINRIA markets; classification of financial
Financial Markets ALY UNUINVAISUIAITNRTILAY markets; roles of the central bank
Prerequisite 2604504 WHENIUAIAY UNINVBITRT and regulators; roles of interest

and 2604505

aantiie NSTLANNUNIUARIOATIRT
uﬁuazmwmsmu UNuNuavaatu

rates; fund raising from debt
market and equity market; roles of




Credits A1adunas1a32in Course Description
115U financial institutions.
2604646 5 1.5 AsdszanaaNuaaIns 1ty a1 Assessment of financing needs;
NRENENITLIUTURS Userlusunudununasnisvin cost of capital estimation and
Advanced Financial JuiszINaIuNY LUUdNRaIAST capital budgeting; weighted
Strategy UszLiiugaduuusunuliunuads average cost of capital model;
Prerequisite 2604504 fviuiln wuudiaagnisdseidiu adjusted present value model;
and 2604505 yamiaytiudiuilsy aMsdadulanie | corporate financial decisions and
NI UGSNALRTYAAIAIANIG firm value.
2604649 1.5 ANTIUVDILTUNUIIURINY AT Overview of venture capital;
HUNUTIURINU Fansuazdszifuyadiianisiuhe management and valuation of
VENTURE CAPITAL w3AL3N ARTANITRINY TATIRTY startups; investment mechanisms;
Prerequisite 2604504 deyaIuaINUY ARENSAITAaUAT valuation of startups; structure of
and 2604505 aINU contracts in venture capital; exit
strategies.
2604650 1.5 ununnaarhauansdu Asdadula | Roles of the treasury department;
NN5UIUITLIU MUMTIAUILTUNY ATU3MsIIURR | financing decisions; cash
Treasury Management MSUIMITUNURNULIEY A15U3UIS | management; working capital
Prerequisite 2604504 ANILEEIANYRAINRTIA ATUFWS management; market risk
and 2604505 ANULFEINNFNINAFDY NITUTMNT management; liquidity risk
ANNLREIANNLATAR ATUTUITLIU management; credit risk
WUUTINEUE management; centralized treasury
management.
2604651 1.5 nagnsuaridtanauang iy Project investment strategies and
AsaaNtuuIATINITRINY TATINITRINY ATELIUATWRIUN external factors; project
uazns@nsaNuLiluly Tasvnsuasns@nsianuilulyle | development process and feasibility
16 ATILATZMRALTETamiLagsuNU studies; cost and benefit analysis;
Project Investment nsdsefiutasens nsded&ulaaunu | project appraisal; investment
Design and Feasibility aalsanulitduau 189U decisions under uncertainty;
Study As@neanuiulille nsdaaiu feasibility study reports; project
Prerequisite 2604504 TAs9ns monitoring.
and 2604505
2605610 1.5 asszancunAauayisnisaiunis | Application of marketing
NRENTNITOAIA AANITEAO ARENTAITARIALNA management concepts and
Marketing Strategy ANulatFaulumsutduy  nsys methods; marketing strategies for
Prerequisite 2605512 annsuinRIunseaIadAuniIan | competitive advantage; integration
ADIFINA of marketing function with other
business functions.
2605612 1.5 ununuazANNAIAfyaIn1sRasns | Roles and importance of Integrated
ANTRARITANTARIALLL ANTARTIALLUYTAUNNTT §aWwIaaan | Marketing Communications; internal
Ysauns aalunasnauanuadn1sdasns and external environments of
Integrated Marketing ATARIOUULYTUINTS Usstanaad Integrated Marketing
Communications n'lsa”'am;sn'lsmmmLmuusm'lms na | Communications; types of
Prerequisite 2605512 qmﬁmsﬁamsmsmmmLLuuusgu'lms Integrated Marketing
ANTIILHNULARZNAITAILANNTTRARTT Communications; Integrated
ATERIALULYTUINT ANTAARTT Marketing Communications
Julszanaaznsindsednanauas strategies; planning and control of
ANTRARITANTARIALLUYTAUIANT Integrated Marketing
Communications; allocating budget
and measurement of the Integrated
Marketing Communications
effectiveness.
2605617 1.5 fieny unun wazanudAgyuaswu | Definition, roles and importance of
ATANNITULTUG UG ANNUANEWITEUIWAIAAIAAL | brand; differences between
Brand Management AIVILUTUA AILUULUTUAIATEA marketing and branding; models of
Prerequisite 2605512 avAlsTNALUAILUTUA N1 brand equity; brand elements;

FUNUILUTUALRTYARNATWUDIULL
su6 AMsiavinnuasuusudanif

brand positioning and brand
personality; measuring sources of
brand equity.




Credits A1adunas1a32in Course Description
2605618 . 1.5 flenuuazanuddyuasndndouainid | Definition and importance of
AW HAa Auaind uinnssu seanuasuinnssu innovative products; types of
uinnssu ASTINUASWRINKNAR Auind innovation; innovative product
Innovative Product uinnssu dadeviduananis development process; determinants
Development wWIAsTANENAASUTINTUTANTTN of innovative product diffusion.
Prerequisite 2605512 i}
2605619 1.5 UNINNULAzANUNRIAYUaINITAYIIAT | Roles and importance of pricing;
ARENENTITAITIAN NORLATHFAIIATNAIT6951AT AN | economic theory of pricing;
Pricing Strategy fiovitiuuavaldvAnasan demand elasticity on price;
Prerequisite 2605512 avAlsznaunassa dadund components of price; determinants
NAATTVILARAAITAVIIAT ATELIUNTS of pricing; pricing process; pricing
6951A1 38N13A95IAT NTRALRUAY methods; responding to
aanstldaunilavrauasa g competitors’ price changes.
2605628 1.5 ANUNINE Ny Lazdssianuag Meanings, characteristics and types
ARENENITORIAUINT ANTU3ANT ANTILATIZVAaYIINAT of services; service gap analysis;
Service Marketing U3n1s HudszaunsaaIauadgsia marketing mix for service
Strategy U315 NARYNTUUTUAUGAT businesses; service brand strategy.
Prerequisite 2605512
2605629 1.5 UNNNAINTARATAN NRNTZNU Roles of global marketing; impacts
ATeAIATAN 2aVEMWLIARANNILATEEAR d9mu | of economic, social, political, legal
Global Marketing AsLilay AUy uariausssuifiea | and cultural environments on global
Prerequisite 2605512 A3IANITNITARNATAN TUuRaUUDY marketing management; steps in
asaadularvinnisaaialanuazais global marketing decisions and
LnNAAIRTAN WARAITUNUS TARN global market entry; cross cultural
Fouusssu msdadulaiendudiu consumer behavior; marketing mix
Ussaunsaarnlusainian decisions in global market.
2605636 1.5 UNINNLARzANURIAY 1IN 1NA Roles and importance of
AR U TAALTIEN narjRuuasniseauduas eauuy | consumers; stimulus and response
Consumer Insight assasulandudaunaduiiaa a1s | theory; model of consumers’
Analysis 13 N55UF YARNAIW NISBEUY complex decision making;
Prerequisite 2605512 Wauakuarnsilasuulasiduaé motivation; perception; personality;
RdaduTaiusssy duneoau learning; attitudes and changing of
ATAUATILRTNRANEWAINTNRGA attitudes; cultural factors; social
nszunsandulnadusina class; family and reference groups
affecting consumer decision making
process.
2605637 1.5 thineneq Aidndnadanafinssu Factors affecting consumer
NsaaANLULNOANTTU HU31am AnsaanuuudasInig behavior; designing marketing
ASTERR T MAMIARALALATAAURUAIUDIRNAN stimuli and customer’s responses.
Consumer Behavior
Design
Prerequisite 2605512
and Co-requisite 2605636
2605690 1.5 nMsafdsaiidanusianiing Discussion of contemporary topics
fuNUINITRRIA ARA in marketing.

Seminar in Marketing
Prerequisite 2605512




