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Course Description

Credits A1asuNes1e3 2 Course Description
se5 21 WU
Fundamental Courses
2602500 1.5 WIATUADIFIAR ATELIUANTIILKY Business functions; business
LUIARFIAR 53113 N139LAILYEIAR LAsHEAIEAs | planning process; business
Business Concepts uymmﬁugm LATHEANRATIRNAA analysis; basic macroeconomics;
Augu basic microeconomics.
2603523 . 1.5 ANUFLTIARYR NTAALEY Data literacy; critical thinking in
nMsandulanduindau JsagaLAeAutaya nsLAL data; data collection; data
FIEADUR FIUTUUDYA FI5UNALNRUDYAUAY governance and digital ethics;
Data-Driven Decision BAFTTNAINA Nsitagvidayalde | exploratory data analysis; data
Making §1933 NMIFTWAIWAINAAYR N5LET | visualization; data storytelling;
BavsTnNANNUaYa JhNUsIU fundamental statistics.
se3ANieAL
Required Courses
2600511 wewu 2 (Plan B) 1.5 &wradangsAalan nsAad Global business environment; cross
Uszaunisalgsnaian Jausssu UszaunisalgsAaszning cultural thinking; international
Global Business Usene nsvingsialunaiasgning business experience; doing
Experience Uszine business in international market.
2600512 weu 2 (Plan B) 1.5 A3us99UsINA ANSuARausaduan | Business ethics; corporate social
ATUGITUFTAALALATRING ADIDVANT avAnsLiadIAN ANTAY responsibility; social enterprise;
AOLANTIN AuNNags A UAIIN field work for creating shared
Business Ethics and values.
Creating Shared Values
2601513 1.5 ATAULUIAAEINTUAITIIELIIUNNY Conceptual framework for financial
NFFELUNIIATTLIU 1 Msdu sUuuunazavAlsznauuasey | reporting; forms and elements of
Financial Reporting I AU MsFugnele Wusauay financial statements; revenue
EMsAsuVinuda gnuiinisen recognition; cash and cash
waraIIUSY JuA1Adtraa Lduil equivalents; accounts receivable
asAazatiuang arldanad19lne | and notes receivable; inventories;
AladdnaIeaenin saladiedu accounts payable and notes
e laFuaMN N6aU a1ATuas payable; accrued expenses; prepaid
alnsal adenzuninediianisaanu | expenses; accrued revenues;
unsweliuficheu Arsudusals unearned revenues; property, plant
and equipment; investment
property; intangible assets;
earnings management.
2601514 1.5 Wuasnuluasansviiuaziduasnuly | Investments in debt and equity
NFFELIIUNIINITEIY 2 AU JuAITIUTIN ey securities; consolidated financial
Financial Reporting II Wudfnuazviud dszananisuiidu statements; lease contracts;
Co-requisite 2601513 grunaveiariu Arlssaniu Asuanis | borrowings and bonds; provisions;
fi'ls shareholders’ equity; earnings per
share; earnings management.
2601516 3 1.5 ununuasnstiydunuuazns Roles of cost accounting and
Ay dudmsiugIu ey dusnis msannunlssiandunu management accounting; cost

Fundamentals of
Management Accounting
Prerequisite 2601513
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classifications; product and service
costs; behavior of costs; cost-
volume-profit analysis; variable
costing; cost analysis for decision
making; budgeting; flexible budget
and performance analysis;
responsibility accounting; segment
performance analysis and roles of
transfer pricing.




Credits A1asunese3 2 Course Description
2602502 1.5 nwsiaa1sm1au1a1 nstadnenalu | Oral communication; using body
ANSRARITNIIEIAIURY Asdads wafiansinigua 386199 | language to communicate;
N15LA7A6 a9 Tunstasansiasasluydunnienis presentation techniques;
Business Communication 10015 Usstanuaganudiaues negotiation approaches in
and Negotiation LM TUNTUINITANUT A LLEN management context; types of
conflict; conflict management
approaches.
2602543 1.5 Awuullsunsuidotdu duuuns Linear programming model;
AILUUNTILATIEURINTY AU AILUUAITUDURUNEU D Transportation model; Assignment
A3IeATs 1 wuuTdsuasululadiiogu dawuu model; Non-linear programming
Analytical Models for Tusunsudnwudn dansuds model; Integer programming
Management I TisunsuaandluiuuasTilsunsua | model; Optimization and
Prerequisite 2603511 ulsaind nsunisiensvnag spreadsheet programs software for
wAtdeyrInegsia analyzing and solving business
problems.
2602544 1.5 AMiengnsaadula fanuy Decision Analysis; Queuing model;
ALUUNFILATIZUR NI waAaL NsIRaIFEaIUNTAINAUR Monte Carlo Simulation; Markov
N5IANTT 2 A51a Atuuisaan nawinu model; Game theory.
Analytical Models for
Management II
Co-requisite 2602543
2602546 1.5 AREYNENITENLHUIIUY ANTaanULUU Operations strategy; product and
A1IIRNITNITALTUIIY &uAuaruanis AMsitAu service design; process analysis;
wWamnuladaaulunis NLUIUNTT NMTIANTAUAN AT quality management; demand
waivdu Operations FnnsuarnIsTwensalalaed Ng management and forecasting;
Management for MVUNULLUTIN ANTIILKNUANAYANT | aggregate planning; capacity
Competitive Advantage HAK planning.
2602547 1.5 wAnNsIanTsTaalvu nsdada | Concept of supply chain
AsIRANTIaiaUnU LAZAANUT ANTLRaNFOUN NTUURY management; sourcing and
Supply Chain AsAsEANa&uUA NTIRNITRUAIAY procurement; location;
Management ARY NMsUTUITEUNUAAITAUNIU transportation; distribution; supply
Co-requisite 2602546 ATIRAITUUURY chain cost management.
2602600 1.5 wAauarNariAlALItasfy Concepts and theories related to
ATUFMSAUIULREAY NaANTTNDIANIT 59913 AN organizational behavior; motivation;
#ain LANGIIITEUINUARR NAANTIUNRN individual differences; group
Team Management and AMITHUIUATNITUIWITTANIIU A5 behavior; leadership and team
Leadership dasdsluavdnis nsusuisAu management; communication in
UaLLEN _ organization; conflict management.
2602604 1.5 LAauasnqrniaaidasiunis Concepts and theories related to
ATUSMTNSWENATUY el MILHUBAFIAIRY AITHTTUILALANS | workforce planning, recruitment
Managing Human anltdan aswaluluassnIyAaIns | and selection, people development
Resources AMTUFWITAINAULNUY LRZATITUSKIS | and retention; compensation
Co-requisite 2602600 walfiidu deyviiuasuwuanmeudala | management and performance
TunIsuTnITNIWeNNTUY R el management; problems in and
solutions for managing human
resources.
2602651 1.5 winAaNusIuAANALNE N5EUIUNS | Basic concept of strategy; strategic
NsaanLUUNRLNG UIMSLLINRLNE NTILATIZU management process; analysis of
Crafting Strategy gNWIARANAEUAN NTILATIEU external environment; analysis of
Prerequisite 2602547 ANMURINITOUAIAIANTT FALTY organization capabilities, strengths
and 2604505 and Fnaau IEmMsAatdvnasng wuaa and weaknesses; strategic thinking
2605512 NRENETIUFNE methods; contemporary strategy
concepts.
2602652 1.5 ALK UNRgNSZATUHITE Ay Strategic plan execution; leadership

AsinRgNsgAITUH G
Executing Strategy
Co-requisite 2602651

ghinuarnsusmsasldaunilag
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and change management; strategy
evaluation; strategic risk.




Credits A1asunese3 2 Course Description
2603524 1.5 fAvia'laltunaziayanualne Digitalization and big data; use of
NMTAINAUAININGIAA AMsladnisAtestdvvinunauay predictive analytics and artificial
AIEN15ILATILYTRYA fayailseAnglugsfa dwuunns intelligence in business; supervised
Creating Business Value wausuuuiuazbifigdau nnsudsuidiu | and unsupervised learning models;
with Analytics ALY ANUVIIMIBURZANULREN model evaluation; challenges and
Prerequisite 2603523 wavnsitazvidaya ansdssansilu | risks of analytics; applications in
73113 business.
2604504 1.5 Taniseavruadinisann1snsiu Financial management objectives;
NANNITNTIU ARIANULRENTIZAUNU AN5ILATIZY | capital market and fund raising;
Financial Principles JUNITLEIU ANTIILAUNITLIU YAA financial statements analysis;
Co-requisite 2602500 a9ldumunal ANuFuRusszuIe | financial planning; time value of
mml,ﬁual,tazwuamammu Asilsefiu | money; risk and return relationship;
YarasATniLazasIasnu valuation of debt and equity
securities.
2604505 1.5 AIUUsTINaUIUNY ATItATITU Capital budgeting; project analysis;
NRENDTNITLIU 1a39A15 Fuaaaddu sdunuuag real options; cost of capital; capital
Financial Strategy Wunu Tas9dsvdunuy ulaunanns | structure; payout policies;
Co-requisite 2604504 fauunuiafu a&1TauRUSURY derivatives and risk management.
ANTUIMITANNLE LY
2604671 . 1.5 WAAUDILATHFAIROTLRLNT Economics concepts and
LATHSAAaTLIARNNT Uszene UANATUAILATHFANIAT applications; microeconomics and
A0N1555A3 FRMNALRLLATHFARATUNNAA G macroeconomics principles;
Economics for Business suvnavalgIATINLARZaLNIUTIN aggregate demand and aggregate
Management UTeNan19NI5EY ANTARY Lazaala | supply model; fiscal and monetary
Co-requisite 2602500 13359013 ua91 Wuas1fIvia As policies and foreign exchange
JienvinsnAauavsunu 1as9ase | market; digital currency; production
ARG N LNU and cost analysis; market
structures; game theory.
2605511 1.5 UNINNLaErnininsnaIalugsia Roles and functions of marketing in
N5ILAsIEYNITARTA FNITUIARAUNWAITOHAA AT business; marketing environment;
Marketing Analysis JiAszvinaIn NMTILATITU marketing analysis; industry and
ARAINUNITU LATNITILATIZUANS competition analyses; consumer
waediu nsguIunsaniulazag decision making process; marketing
HU31aa ssuusssULMANIINTAaTn | information systems and marketing
wazAsivanisaaia AMawennsaiad | research; demand forecasting;
f9d NsulvIuna1n Nstdaneala | market segmentation; targeting;
e LaEN1TINE LU product positioning.
ARRRAS
2605512 1.5 AMTIVLRUNTARNALEENE naans | Strategic marketing planning;
AIAAALARRTIIAAT frutlszaunsaain ndaduad s1an marketing mix strategy: product,
Marketing for Value AavnIndniiawaznlsdaaisnie | price, place and Integrated
Creation NTARIALLUYIUINT Marketing Communications;
Co-requisite 2605511 N5IUUTTIIUNIINITORTA AT marketing budgeting; marketing
MUANNWATHANA control.
2602503 wwu A (Plan A) 1.5 ANUFAYUASUNLINYDINIITINY Importance and roles of research in
AsaanLUUNUITELAa tansaadulaniegsia Ussianuag | business decision; types of
nMsaadulaniegsia NI ATELIUMTINE NTNUNMIU research; research process;
Research Design for 255040554 NsaanuuLIUIe 38015 | literature review; research design;
Business Decisions t&andatng MsWmul1ng9y sampling methods; research
Prerequisite 2603511 NAVECL ‘ proposal development.
2602504 wwu A (Plan A) 1.5 wwraviiaddeNanisaadulanieasia | Research instrument for business

nsdiansideianis
Aadulaniegsna
Research Practicum for
Business Decisions
Co-requisite 2602503
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decision; validity and reliability of
research instrument; data
collection; data analysis and
discussion; research report writing.




Credits A1asunese3 2 Course Description
su3dan
Elective Courses
2600513 1.5 Usziauilaqiiuniegsfiia Useaun1sal | Current issues in business;
MsiFausnlssaunITal seauusmslunisfnatinofiidaviel executive level experiences in
5313 ATAALTIININHURZRIIIRIIA N3 visionary thinking; critical and
Learning from Business Fansnstdaundas nMsians creative thinking; change
Experience Ingiinsal management; crisis management.
2601518 1.5 wwAanaznannsuasnIsatEains | Concepts and principles of taxation;
AsaEainsg nanAsuaInNMsaEainsauiseuia | principles of taxation under the
Taxation Suqnsg 'immﬁulmﬁl,ﬁu"l,ﬁﬁﬁuﬂﬂa Revenue Code with emphasis on
Prerequisite 2601513 LazAEHyaA LAY corporate income tax and value-
added tax
2601519 1.5 LUAALAZRANATITUDINTITITILNY Concepts and principles of tax
ATIVLHUAE NS AMEFAINT NRLNENITIILRNUANE planning; strategic tax planning
LnRgNg ansanulszanaiegIns Taawiuan# | under the Revenue Code with
Strategic Tax Planning Wulafifyanauasn#yariti emphasis on corporate income tax
Co-requisite 2601518 and value-added tax
2602505 1.5 asulasnsitasievasAaligAanssu | Transformation of business analysis
ATWEIUTLLNUFSAR nugsAa ATYsaAIsWInNMIuMIe | into business activities; integrating
Business Plan gaAaliitiluunugsia asidanteas business functions into business
Development Aanssuuaniiagsasiieg ansudiau | plan; linkage among activities of
wNugsAavilscd@nana business units; writing an effective
business plan.
2602605 1.5 nMsdadulazadein Anunue Leadership decision-making;
ATUILALAITRIIIAVANT AaNudA wazadAlsznauuad definition, importance and elements
Afidszdndna TausssuavAns Usstanuasimusssu | of organizational culture; types of
Leading and Creating an AYANT ATTLNUNTALIALAULARY organizational culture; process of
Effective Organization IUGITUDIANT NNTATIAFAL people and organizational culture;
Prerequisite 2602600 TUUSITUDIANT NIIRIIUALUULWIE | culture audit; creating and
TuusssuavAns avAnsnifitszdnina | embedding organizational culture;
fRiuAfinacalasessvadrng effective organization ; factors
sluuuasens MsInTAEIvavAns | affecting organizational structure;
ATYTAUNNITLANITUsEREIUIY types of organizations; structuring
organizations ; integration and
coordination.
2602606 1.5 wnAauarnariiAatasdunis Concepts and theories related to
ATUIWITNIWENNTUULEf wwsvinenasuys L ivnagns strategic human resource
LvnRgNg fTRULNAGUNTNENATUYRELNAN1T | management; human resource
Strategic Human AT LUININTUTUITNTNENANST information for management;
Resource Management uurtnaldnagnsgsialssianey human resource management
Prerequisite 2602600 9 ANTAIUTINAINIT ANTRAVUIA approaches to different business
and 2602604 a5 Msuenagsnaleivilseinad | strategies: mergers and
LRENITHUIRIUARIALTIIUAETY acquisitions, downsizing,
avANIS international expansion and internal
labour market segmentation.
2602607 1.5 wnAauasnariiAatasfiunis Concept and theories of
AMIWIUIaIANT WeIU1a9IANT 95U UINITWEIUN organization development; cycle of
Organization avANs AMTILATIEWRIANT WU organization development;
Development mynsdandsyanutianIsweaun organization diagnostics;

Prerequisite 2602600
and 2602604

a9Ang MsdsgiiunanmswaiuIadAng
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organization development
intervention; evaluation of
organization development;
organization design; organization
agility; managing transformational
change of an organization.




Credits A1asunese3 2 Course Description
2602608 1.5 ANEagUaIANNITUaIANITEIA Characteristics of knowledge in
NTARNITANUTUAY I lunIsInn1sANg business organizations; approaches
a9ANITULUINITIIRIUY wmaluladd@ nsunisianisainug to knowledge management;
Knowledge Management dneazLazadAlsznauuadaIfng technologies for knowledge
and Learning w9NIsEIaUg L TunswWelung | management; characteristics and
Organization avANIsLUINITIEEIUY elements of learning organizations;
Prerequisite 2602500 approaches to developing learning
organizations.
2602609 1.5 Ll,u';ﬁmuazm’%'aoﬁaiumsﬁmn’fmssﬁuu Systems thinking concepts and
AMsAaLsTULAINTY FEUUGULUY JANTENENR 1933 tools; systems archetypes; leverage
5313 qLViaunU LHUAIWANUFUWUS points; feedback loop; causal loop
Systems Thinking for senvaIadunaans nsdszaned | diagram; application of systems
Business MsAaLdeszuulugsaa thinking to business.
2602610 1.5 wwIAansUiulInsEIIUAITNY Concept of business process
MsU5uls9nTELIUAITNG 5913 NTRTUKNUTINTZLIUATT improvement; process mapping;
§35A3 wwdadu rdaviiawazinaiialiianis | lean concept; tools and techniques
Business Process U5ulsenszununisniegsia for process improvement.
Improvement
Prerequisite 2602546
2602611 1.5 ANTIILNUTATING TATIRIIUDY Project planning; project
ATUMTIATIANT TAs9n15 Msilsennalnsenis Ll§une | organization; project estimation;
Project Management 3008 MTNILRUNTNENNT AT critical path; resource planning;
Prerequisite 2602546 MIUNUIVLSTINAL AMTUTAITAN budget planning; risk management;
and 2602543 WRe ANTRRMINANAIMUNILAEATS | project monitoring and control;
MUANTATINIT NsTlaTasenIs project closure.
2602662 1.5 avAlszNauaIdNIEWIANaNUAY Components of global business
ANNTUWIARAUTIAITEAU asAaseaulan astllauudaslugdi | environments; changes in world
1an ViddlATHEATaN Narin1se economic landscape; international
Global Business IvUsELNA narrinsainu trade theory; foreign direct
Environments Taaasvsvilszing N1sitanzianIy | investment theory; analysis of how
Prerequisite 2604671 winanvasgsiaseaulandading global business environments
TanmauazANNLREVAaGIAA create opportunities and risks to
the firms.
2602663 1.5 wnAaAmAunagnsgsAaseduian Concepts of global business
ARENB[IAITLAUTAN AMsAnLaanUsstnd nagnsnsang strategy; country selection; foreign
Global Business Strategy ARAANUTELNA ATIRNITARENS market entry strategy; global
Prerequisite 2604671 FEAUTRNLAZAIANT NTIANIT strategic management and
gfiuou Tadsing n1saan organization; operations
MU ATIAMTNINENATUARAR management; logistics; marketing;
AasssulugsAaszaulan finance; human resources
management; ethics in global
business.
2602667 1.5 MIANANHUTTNAUNTUARY Creating entrepreneurship and
anzdsznaunislu uinnssuluniravuniaasdnsaula | innovation in business unit or large
avANsLaRzuinnTsy g MSRILABUANUAARTIITTA corporation; promoting creative
Corporate wazuinnssu MsWauNTAsINIsLAE idea and innovation; project

Entrepreneurship and
Innovation
Prerequisite 2602500

uinnssusauadAns Asdssiiume
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development for corporate
innovation; evaluation of innovation
projects; organizational architecture
and work process that support
innovation; incubating new venture
development team; connecting
sponsors/partners for new venture
creation.




Credits A1asunese3 2 Course Description
2602669 1.5 UNUINUDINITUINIT NRELYNENIT Role of services; service strategy;
msdanmsiiannuiulda 130715 NMFaNLULAITUINIT N3 service design; service process
Tunsusnng JiaszrinayaisdFudgenszuiunis analysis and improvement; service
Managing Service 13A15 AaLATwAIsu3a1s anuLilul&a | quality; service excellence.
Excellence Tunsusnng
2602671 1.5 widlugaidnnsafing 5583 Electronic commerce; electronic
NRENEFINARINTR dldnnsafind LAsH5AEIa A3 business; digital economy; digital
Digital Business Strategy AANIFIAAAINR MULUFIAIAINR business management; digital
ATARIAGINR ANTRARITNIAINR business models; digital marketing,
WVuaznladnd ns¥nenanu digital communication; web
Uraadauuliu nagnsndulAlau analytics; web security; digital-
Taafdvia nguanauazadasssuiu driven strategy; law and ethics in
30201 R digital business.
2602672 1.5 ARgNslAalIu ARgNENITIADa Supply chain strategy; sourcing and
nRENENIsTIANT 1 LAZAAUT NALNERUAIAIAAY NAENE | procurement strategy; inventory
alvmu MSAURIUREATNTETNLAUAT N strategy; transportation and
Supply Chain Strategy FnnsasIunauadTdalnIu as distribution strategy; managing
Prerequisite 2602547 aanuuuiasvnaladalniu information for supply chain; supply
chain network design.
2602673 1.5 uninynidnagnsuadnisindiadann | Strategic role in sourcing and
AsindaIaniidenayng ATTIIUATIRdaTAN ANTAALAan procurement; sourcing and
Strategic Procurement FWWAELLDATLALAITIANT procurement process; supplier
Prerequisite 2602547 ANuFuiusAudwwaiaaas ns selection and supplier relationship
Fndaseninodsung nagngluns management; international
Fndadam purchasing; strategy in sourcing
and procurement.
2602674 1.5 LUIAANITHAILLLLAZNITANRaY | Concepts of modeling and
NTRIIAILLULRENT ga1un1sainiegsaa answeluswuy | simulation for business; model
ARagan unIsaing ANSLALURLLATANUDYR NITRIY development; data collection and
8503 TdsunsumanRimasdvdussuuns | preparation; computer
Business Process ARaFa UnITal NN5ILATITYiINRUAaY | programming for simulation
Modeling and Simulation AsdNaasdaunsal nsdduilge systems; simulation result analysis.
Prerequisite 2602544 AFEUIUNTITNINEIAR
and 2602546
2602675 wAALAIAUSTUIIWNUNSWENNS | Enterprise resource planning
NTIILNUNTNENNT AVANT ANURIAEYUDITEUL system concepts; importance of
avAnslugsAa msaummﬁmsmwmi"luaoﬂ'ns integrated information systems in
Enterprise Resources AszuluAsLRzMNMIegIARtus Ul | an organization; business processes
Planning in Business 82150 nsligyd nsdu Asians and functions in ERP system:
Prerequisite 2602546 nineNnsuYRE NsIadaian Ag accounting, finance, human
WAR LATNITUE resources management,
procurement, production and sales.
2602692 1.5 nmsaddsatlayn uasuuinendana | Discussion of problems and
fuuuinsinnisuals gnsnisualafaynilunsiannissiu strategies to solutions in
Seminar in &le contemporary management.
Contemporary
Management
Prerequisite 2602651 '
2603540 1.5 ANNLREY Auliwkuau gy Risk; uncertainty; hazards; risk

ATLEMITAINLEEY
Risk Management
Prerequisite 2603511
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management process; identifying
and analyzing the likelihood,
magnitude and effect of risk; risk
responses; corporate governance
and risk management.




Credits A1asunese3 2 Course Description
2604633 1.5 Snraruadnaavdnning ansda Characteristics of securities
®ANNITNTILATILYINTT WURINNTNELRLHUNUAITVIN markets; securities trading and
RINU 531550 ATUSUITNRUNINNIWEURE | transaction costs; portfolio
Principles of Investment NSATLANLNITAINY WUUIIRAINIS management and diversification;
Analysis AmuATIAMRUNSNE JuNAIULaY asset pricing models; efficient
Prerequisite 2604504 aaaAfidssdnanIw n1sitmgvingy | market hypothesis; equity analysis
and 2604505 ganuuasnslsefiuyasl Ans and valuation; portfolio
UsefiunanisaiunuzaIngy performance evaluation.
nannine
2604634 5 1.5 AsIEITaUNUSLRYARIAAUWUS Derivative securities and markets;
M5ILATLYNITRINULU LuUsIRaIANTAINUATIANaalTY option pricing models; forward and
&9 Jygvasiisauazdyafiaasa futures contracts; fixed income
Advanced Investment asaEInlingldasvivazaainuag securities and markets; bond
Analysis asaInluseldaen nsdssdu valuation; bond rating; term
Co-requisite 2604633 yaruavandsnil MsIadudunas | structure of interest rates;
adsnil Tasvaswansaanide sustainable investing; digital assets.
nMsavnuadvfeiiu Funswedalivia
2604635 1.5 FTUUASEUTERINUSTINA International monetary systems;
AMsLusEnINNUlsEINA aan1ssTiiuLaznszuiunsdiudl | balance of payment and adjustment
International Finance RIadnuadasuantddau daula | process; exchange rate
Prerequisite 2604504 mmmuanmszijlﬁmmﬁ s determinants; international parity
and 2604505 wennsaldnsuantdlau aae conditions; exchange rate
msﬁusijﬂ;smﬁ as&sauWus | forecasting; international financial
vudasuanulsulduasevissind | markets; foreign exchange and
wazdnsaaniie interest rate derivatives.
2604636 1.5 ATUANITNIIUBAIAINTITUI NG Financial management in
Asiugsialan msﬁmjimwmﬁmmnﬁmw multinational corporations; foreign
Global Business Finance uantl{au asasnulungu exchange risk management;
Co-requisite 2604635 nannintdsznInvdsging nnsdavingu | international portfolio investment;
aanuaasiasenIsaInulusivdsyine | international capital budgeting and
LRZAUNUNUNY ANTTEANNUKNIY cost of capital; fund raising from
aa1aVUTEUIUTEINA A15IAWILSY | international capital markets;
WansAsenIvlssng AsaiuAl international trade financing;
NATHULDILTE N UG financial controls for multinational
corporations.
2604641 1.5 Wdas s 1UNITIRNITNITINY Contemporary issues in financial
fuuuinadu waygandunsu management and financial
Seminar in Finance institutions.
Prerequisite 2604504
and 2604505
2604645 1.5 UNUINLRLANURIAYUDIAAA Roles and importance of financial
ARNANITLIU A5IU MTdRlssLANAaIRRIA markets; classification of financial
Financial Markets NTWHU UNLINUDISTUIAITARIILAY markets; roles of the central bank
Prerequisite 2604504 WHENUAAY UNUINVAIERT and regulators; roles of interest
and 2604505 aantde AssEaNNUNIUAaIAAIEs | rates; fund raising from debt
niluaganasnu unuinzadaganiu | market and equity market; roles of
N13L9U AT UNTEALEUE financial institutions; decentralized
finance.
2604646 3 1.5 nsdszanaANNEaIn1slddu Ag Assessment of financing needs;
NRENENTLIUTUY Ussifiudunudunuuaznsvin cost of capital estimation and
Advanced Financial JuilsTanaliuny wuydaasns capital budgeting; weighted
Strategy Uszifluyasuuuaunuliun ULty average cost of capital model;

Prerequisite 2604504
and 2604505

aviniln wuudiaasnisseiiiu
yartaytiudiulge nMsdadulanie
ML ugIAALaLYaAINANIg

adjusted present value model;
corporate financial decisions and
firm value.




Credits A1asunese3 2 Course Description
2604649 1.5 ANFINADINUNUTINRINY 1T Overview of venture capital;
WUNUNIUAINY Fansuazdsuiiuyamianistuiig management and valuation of
VENTURE CAPITAL wsn3u AR'lANTRINU TATIRT startups; investment mechanisms;
Prerequisite 2604504 deuanuaInu nagnsn1snaus valuation of startups; structure of
and 2604505 AINY contracts in venture capital; exit
strategies.
2604650 1.5 unnaadihauInisidu nMsdaiula | Roles of the treasury department;
NSUTNITLIU AunIsIANNIUNUY A1sU3wsiuda | financing decisions; cash
Treasury Management MIUEMITIUNUUYULIEY ANsUSKIs | management; working capital
Prerequisite 2604504 mwmauamnuammam MTUINNS management; market risk
and 2604505 mmtﬁmmnﬂmwnaao NSUSNNS management; liquidity risk
ANMMEEIANLATAR N1TUFUNSIIY management; credit risk
WUUTINFULD management; centralized treasury
management.
2604651 1.5 nagnsuasiatanauang1niu Project investment strategies and
AsaankuuiATINITAINU TATINITAINY NTTUIUNTWRIUN external factors; project
uaznsd@neiaueiluly Tasensuaznis@nsianuilulyle | development process and feasibility
16 Asitazrinalsslanduassunu studies; cost and benefit analysis;
Project Investment Msisefiuiasenis nMsdadulaanu | project appraisal; investment
Design and Feasibility aalsanulutiuau sne9u decisions under uncertainty;
Study asdnzanuiulyle nsdaau feasibility study reports; project
Prerequisite 2604504 1A59AN3T monitoring.
and 2604505
2605610 1.5 asdszgnsuwAauazifnisaunis | Application of marketing
NREYNENITOAA FANTARA ARENEATARIALAA management concepts and
Marketing Strategy anulasaulunisulediu  Asys methods; marketing strategies for
Prerequisite 2605512 anmsuinieun1saaadumin?idu | competitive advantage; integration
AAIFTAA of marketing function with other
‘ business functions.
2605612 1.5 ununuazAudIAyaaIn1siasns | Roles and importance of Integrated
ANSRARITNTARALLL AIARIALUUYTUINTT IATWwIadan | Marketing Communications; internal
YsUINg aalunaraauanuadnIsdasis and external environments of
Integrated Marketing ATARIALLUYSAUNATT Uszanuad Integrated Marketing
Communications msﬁamp‘msmmmunnusmwms na | Communications; types of
Prerequisite 2605512 gnsnsdagnsnisaaiauuuysasnts | Integrated Marketing
ANTIIUKNULAZAITAILANATTRARTT Communications; Integrated
NMTARIALLUUTUINTT NTIAHTT Marketing Communications
Julsznawazasiadssdnanauas strategies; planning and control of
ANTRARITATARIAULLYTUIAT Integrated Marketing
Communications; allocating budget
and measurement of the Integrated
Marketing Communications
effectiveness.
2605617 1.5 fdenu unu wazaudiAgyuadwu | Definition, roles and importance of
ATIRATUUTUG JUG mmu,mnshosswhomsmmg\ﬁn brand; differences between
Brand Management AL UTUG AILUUUUSUAAATH marketing and branding; models of
Prerequisite 2605512 a9AlsENAUADILLTUG NI brand equity; brand elements;
suvlvnususuaryaInAIWaadLy | brand positioning and brand
susl Msiaunzasuususanis personality; measuring sources of
brand equity.
2605618 . 1.5 fenuuaranudAeyuadndndauainisl | Definition and importance of
MWL NA A au il uinnssu ssianuasuinnssu innovative products; types of
uinnssu ATTNUNTWRIUNNA A STeuiNT innovation; innovative product
Innovative Product uinnssu janinasanis development process; determinants
Development wWWInsTAEHNAA AT uTANTTH of innovative product diffusion.

Prerequisite 2605512




Credits A1asunese3 2 Course Description
2605619 1.5 1.|1m.m/|Ll,asmmahﬁzymvaamsGTVoﬂm Roles and importance of pricing;
ARENENITHITIAN NOB{LAsHEARIATAITAYIIAT AN | economic theory of pricing;
Pricing Strategy Aauetuuavalddsase demand elasticity on price;
Prerequisite 2605512 avAlsznauuayAl daaid components of price; determinants
Qanssmusiamgﬁomm ALUIUNG of pricing; pricing process; pricing
6951A7 38A56951A NTRALRUAY methods; responding to
panstddsundasauada g competitors’ price changes.
2605628 1.5 ANMUNINE FAB AU UazUISLANUAY Meanings, characteristics and types
AREYNENITARNALINNT ATUFANT ANSItATIEdagINeNs of services; service gap analysis;
Service Marketing 13AN5 &HulszauNMTaaInUIFIAA marketing mix for service
Strategy 13N17 NRLNTLUTUALINNT businesses; service brand strategy.
Prerequisite 2605512
2605629 1.5 UNUINADINTARIATAN NRNTINU Roles of global marketing; impacts
AIARIATAN ADIFNIWLIARAUNIILATHFAR S{”\mu of economic, social, political, legal
Global Marketing ALy nguine wasTausssundfisa | and cultural environments on global
Prerequisite 2605512 ATIRAITANTARATAN TUADUUDY marketing management; steps in
nMsandularinniseaialanuayas global marketing decisions and
1NeAInTan WaAnIINEUI AR global market entry; cross cultural
Jouusssn msandulatdendudiu consumer behavior; marketing mix
Uszaunmiseainlunainlan decisions in global market.
2605636 1.5 UNINUAYANNEIAY AL 1A Roles and importance of
AMFIANEANUT TAALTAN narfAsuarnsnausuay fauuy | consumers; stimulus and response
Consumer Insight msdadulandudaunasyuiing n1s | theory; model of consumers’
Analysis 13 N93ug YyadnnIw AsLaaug complex decision making;
Prerequisite 2605512 Wrauaduaznsildauunlasiduad motivation; perception; personality;
RIusuTausss ﬁumoﬁaﬂu learning; attitudes and changing of
AsauANLANFUEAINTNAsA attitudes; cultural factors; social
nszuUNsAaRulauasuI1nm class; family and reference groups
affecting consumer decision making
process.
2605637 1.5 tadusnen Afidngwasanadnssu Factors affecting consumer
NsaaNULUUNOANTIU HU31aA AMsaanuuuILsIng behavior; designing marketing
Hus1na NTARIALAENITAAUIUDIUDIRNAN stimuli and customer’s responses.
Consumer Behavior
Design
Prerequisite 2605512
and Co-requisite 2605636
2605690 1.5 nMsadUsraddasnuaianienig Discussion of contemporary topics

fuuuinsaaia
Seminar in Marketing
Prerequisite 2605512

fANTA

in marketing.




