Study Plan for Young-Executive/2 and Executive Program

(starting the semester in January)

2603511 Introduction to Statistical Techniques

Pre . . . 2602500 Business Concepts Developing Business Foundation
for Business Administration
Spring Semester (Jan-May) Summer (Jun-July) Fall Semester (Aug-Dec)
Jan-Mar Mar-May Jun- July Aug-Oct Oct-Dec
M1: Developing Business M2: Recognizing Business M3: Enhancing Management M4: Enhancing Management | M5: Creating Leadership
Analytical Perspectives Essentials Core Competencies | Core Competencies Il Virtue and Global Mindset
2601513 Financial Reporting 1 2601514 Financial Reporting 2 2604505 Financial Strategy 2601516 Fundamentals of 2602502 Business
Year 1 2604671 Economic for 2604504 Financial Principles 2602546 Operations Management Management Communication
Business Management 2605512 Marketing for for Competitive Advantage Accounting and Negotiation
2605511 Marketing Analysis Value Creation 2602600 Team Management 2602547 Supply Chain 2600512 Business Ethics
and Leadership Management and Creating
2602604 Managing Human Share Values
Resources 2600511 Global Business
Experience
M6: Conceptualizing M7: Conceptualizing
& Integratmg & Integratmg Exchange Semester
Function 1: Function II:
Envisioning Enterprises Transforming Enterprises
(taking 9 credits to transfer back as
Y ) 2602543 Analytical Models for 2602544 Analytical Models for MBA elective cou FSGS)
ear

Management 1
2602651 Crafting and
Formulating Strategy
2603535 Statistical Techniques
for Business
Administration

Implementing
Strategy

Management 2
2602652 Executing and

2600700 Special Project

Comprehensive (In Feb)




